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| tried Google+ but it looks like nobody is
using it yet, way should | spend extra time
on yet another social network?

Understanding Google+

Google has been aggressively attempting to diversify away from search. Over
the years theydve come up with a number
failed experiments. Whel. ar ry Page took charge of Go
again, we witnessed a sudden shut down of unviable products. What followed

was profound integration oS$ingl&uniympd eds pr
platform.

At the centre of all that action was Google+ which now fuses most of their key
products and services including Search, AdWords, Gmail, YouTube, Drive,
Picasa, Places, Android;hrome, Maps and Earth.

Online Identity, Selective Sharing and Deep Web

A good portion of content on Google+ gelectively shared which has lead
many mar keters and journalists into wri
show their own lack of understanding of how Google+ really works.

An example of this phenomenon could be a user with multiple interests or
languages. They may choose to share certain posts with specific circles based
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on language or topic. Selectively shared pasare not be visible to all users or
search engines, but do appear in Googl e
those in appropriate circles.

Google+ wants our real names but short of asking everyone for a copy of their

I D on sign up, there i s no way to tell
Bl air 0. | 6ve been recently told by a Go
vi ew, t hlyanissus.nd6t r ea

The problem is in canonicalisation of individuals. One can have many aliases
and nicknames on the web which leads to entity fragmentation.

Search engines have a hard time deal.i
beento real identtyont he web might be Facebook p
we b, however, remains permanenot |y out
playing ball either So Google+ solves yet another problem and that is the one

of a clean social graph. Even if your Google account name is not your real one,

If you use it consistently across different platforms you give search engines
something they canwo k  wi t h. Have you used 0Sign
past? | f so then youdbve already hel ped
of Googleverse itself.

Thereds also the notion méndexkWwhich 0i ndex o
completes Google as an ecosyam and takes the search engine to tha@ext

level. We dr e seei ng (¢ l-basethqueryessoebultsasmGoaglei pat |
Now.

Knowledge Graph '

Me Graph!

More Google knows about us, better they can serve us. This of coursegloe

include better and more efficient ad targeting at the same time. The right place

and the right time? Add the right context to that and you have a winner. An ad

for a | ocal restaurant pops up while yo
meeting around linch time, the restaurant was chosen based on the proximity,

eating habits and reviews by people in your circles.

Il n summary Google+ is Googl eds:
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Deep web

Social network

Product unification platform
Online identity service
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Organic Virality

When Lady Gaga dvlashable post stuff on Google+ it immediately receives

hundreds of +1s, comments and reshares due to the number of people who

have them in circles. Posts | ike that o
section, propelling it even further, perpetuatinghe effect and their status. This

behaviour is predictable and uninteresting.

One phenomenon that really fascinates me @rganic virality or in other words,
when ordinary people and brands make a big splash with a special piece of

content. Although not tle only platform (Reddit is also a good one), Google+

seems to enable great content to be seen by many through a whole array of
interesting mechanisms.

As a marketer, |l 6m fascinated by these
importantly by specific qualities ocontent which goes viral on its own merit

and not because it was seeded by an influencer.

I will now present two such cases, one f@ejan SEO pagand one formy

personal profile post

Case 1: Commercial Content

Here i s one ounchar postiwithsignald mamcyarhes gvers uc c e
that which | consider an average intera

post by Dejan SEO page is seen by approximately 2000 people from which 20
30 may engage in some way. A quarter of a million impressiompresents a
significant deviation from the norm.
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=  DejanSEO

YES! YES! YES!
Source code search engine: http//nerdydata com/

A Search Engine for Source Code

226,740
Impressions

+25% s [sAL

Pro Tip:Image posts contain one valuable piece of statistics other post formats

donot,impressions So 1 f youdre keen to see how
post on Google+ then share in an image mode.

Impressions
(Including Reshares)

| analysed this post in detail in hope to understand why it went viral. Naturally it
all starts from the content itself, the story had to be excitinenough to start

with. Being interesting alone is not enough in most cases as many potentially
viral posts simply die out in its infancy while other, more influential channels

may hit the critical mass instead.
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= Dejan SEO

Showing Enthusiasm ~

YES! YES! YES!

Slmple Message ) Source code search engine: hitp//nerdydata com
A Search Engine for Source Code

Screenshot

Search MW
Fred Rachanis
Traos Competitons

Gerer it Leans

+1s: 256
Shared: 451
Comments: 20

Showing Enthusiasm

|l 6ve noticed that posts in which | show
better. Example: YES! Finally! WOW! OMG! Whoa!

Short and Simple

Simple, shorter post messages tend to trigger wider reach in terms of +1s and
reshares, while longer posts often see more activity in the comments section.

Image Sharing

Google+ has justthe rightamountod pi nt er est nessd to it t
called a visual social platform. Some of the most followed users on Google+

are photographers and top posts by user engagement are almost alwaysge

shares. Knowing this, and the fact that | get the impression data, | chose to

include a screenshot form Nerdy Data instead of sharing it as a link. There is a

debate whether Google+ purpgely promotes image shares in comparison to

ot her formats or the effect wedre seein
nature. One thing is for sure, image posts tend do rather well on Google+.

Having great news, being excited and sh
my question. Why did this post go viral?

Google+ Ripples
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Ripples are one of my favourite methods of investigating content visibility and
distribution on Google+. Inthe example el ow wedr e seeing thr
influencers: TECHNICS, Victor Lava and myself. There are also several other,

smaller share clusters.

261 public shares / 451 total shares.
We don't show private shares
+
‘, ’ Dias
Q..
Dan Petrovic

@
TECHNICS
Victor Lava =
Wedre seeing a sharp viral burst and ra

Impressive seven consecutive shares. On average | see abot 2onsecuive
reshares. Primary language among those who shared this post was English.
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TECHMICS 25 SharesHour 0.35
Dam Petrovic 10
Who is he? Impressive

Languages

Laffjuadged of

TECHNICS having been one of the driving factors is hardly a surprise

considering their profile strength. The page has 180,000,000 views, 120,000

followers and an incredible engagement score of +900,000 leading to

constant

presence i

B hares of I §

notksecdoHonh. & Recomme

Victor Lava, however, was a surprise. With only 536 followers he made as big a
splash as TECHNICS. The key to his influence was the membership in the
HTML5 community which at the time had more than 120,000 members. The
post resonated within thecommunity rendering Mr. Lava a sensational

influencer on the ripples graph.

Shame he didnot

IS it?

get hi

S

name

attri

Pro Tip:If you have a great piece of content share it as your page first (or

whicheverassety ouor e |

ooking

t o

prom

ot e) .
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Today was a good day. 353 new orgame links! (1

Dejan SEO ongnally shared
Insight: Orgarec Link Acquesition
n this post we shace today's Fresh

STEP 2

STEP 1 & FINDER Reshare as self.
{add something)

Marketers get it.

Share as a page.

ad e Rl

Every reshare of the original post will then contain your brand name, a link to

your page and a hovercard. This can lead todmnd discovery, brand
reinforcement and new foll owers. Wedre
brand to many thousands of HTML5 community members.

Google+ Communities

Communities on Google+ are a device for segregating special interest groups
from the red of the social stream. Running a community or being an active
participant of one can have a great impact on your status and reputation on
Google+. Brands can also create, be members and engage on third party
communities which acts as an additional funnedf content discovery and brand
visibility.

Dejan SE(pageruns a community called/SEO Hangout Pangbriginally
designed to discuss ideas and content from our hangouts on air.

ProTipPageds community engagement includir
contributing factor to pageds overall s


https://plus.google.com/+DejanSEO/posts
https://plus.google.com/communities/104325935334170349811

QEN HAa w1t Danasl 2
oV Rangoul Fanei 2 rea
Share what’s new... 2ated Dy
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A Notifications or ' = Dejan SEO g O Dejan SEO
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Text
About this community
.ﬂ-" Peter Wajson Inwite people Share this community
T |

SEO PANEL

Alre group of industry

Before you request to join this community, here's what

rremal links? After recent
tng about nofollowing all extemal
e inks in my blog posts eg

ve look for when accepting members

s 1. Real people only. No pages of incognitos
.’!:'Jm:;t. comawhow-towrte-a-business P e A g PR A et o
2. Complate profile, demonstrating expenence in SEO

3. No spam and link drops

sale-advertisement/

Despite this, our community strategy has been that of extremely strict approval
process and rigorous moderation in order to attract and keep the type of
people we really want to have in the community.

Understanding Reshares and +1s

| wanted to gain deeper understanding behind the success of thierdy Data
post and decided to analyse the full list of contributors including both shares
and +1s. Unfortunately | bumped into a logistical problem. Google+ posts only
show a sample of 50 engagers, which means that you have no chance
analysing any of your successful postwithin Google+.

~ ®

DEJAMEED

Dejan SEO shared this publicly

+254 = 449 W20

i Martino Mosna commented

ﬁ Micah Fisher-Kirshner reshared

ﬂ Marta Gryszko +1'd

Displays Maximum of 50 Users
(Not helpful for analysis of popular posts)
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Luckily thereds an API explorer which e
Hereds the URL:

https://developers.google.com/apis

explorer/#p/plus/vl/plus.people.listByActivity

activityld z13hchSng3nux33235xd3h2xqre
collection plusoners
- Try Getting it from ripple URL
pageToken Activity Type
fields

The od6activityldd is not visible in the
ripples URL instead (alternatcilectohy use
select an appropriate activity (e.g. pl
200 O
- Show headers -
-1
"kind™: "plus#peopleFeed”,
"etag": "\W"EmF1lUTDEoObNgWNhpeBygvIvEBXvh/ O0piz¥Z-1=CEpZ-YYfOgkBZY¥Yojk\ ™",
"title™: "Google+ People By Activity: Plusoners"™,
"nextPageToken": "KlsKOvidwS-(Q ac0Qpielp7Fz8 Pz8 PyEnPySuazJyezsKMyMXMyNTI
—M"item=s": [
-1
"kind™: "plus#person™,
"etag": "\W"EmF1lUTDEoObNgWNhpeBygvIvEXvh,/PGEQShsdwxYWDCHOh=OWPSZz1DERN ™™,
"id™: "117389735805147926169",
"displayName™: "Lakasha William=s",
"url™: "https://profiles.google.com/ 11 738973580514 7926169™,

—Mimage™: {
furl™: "http=s://1hd.googleusercontent . com/ -ASyrr7Cw=zCE/AARARBARAAT FADNI
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The output will contain a full list of people who have +1d your post. Keep note
of the nextPageToken, you willeed it to query each new set of the results until
the full record has been retrieved via API explorer.

Pro Tip:Retrieving the activityld from the page source code.
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24 comments v

&1 :Social Expert: ,
wiz8 | know that normally when you guys meet up at SMX it's
normally followed by some major updates, or at least some

Network Sources Timeline Profiles Resources Audits Conscle
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1. Hover over the +1 button and inspect element
2. Find the 0Qgo6 cl ass
3. The string after the pediv id is your activityld

Credit:Lee Smallwood

Once you retrieve and format your data (I made a script to do the whole thing)

you will be able to show a full report on users who have contributed to the
success of youcontent.
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Richard Green

Christine DeGraff

Andrew Maxwell

Al Sadreddini

Jason Hurtado Daniels

Jeremy Dahl
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Manuel Arciniega

Umberto Orefice

Randall Snyder, Jr

Dan Petrovic

SEO on Google+ - Search
Engine Optmization

Dawvid Ford

Clve Roach

manish kumar

Franklyn Galusha

Brent Csutoras

Top sharers by number of followers.

18488

18195

16978

16740

16356

16032

14260

13192



B TECHNICS

W Richard Green

m Christine DeGraff

m Andrew Maxwell

B Ali Sadreddini

W Jason Hurtado Daniels

W Jeremy Dahl

Rivan DimitrijeviAt

m Salvatore Surra

B Lindsay Donaghe

Pie Chart of Sharer Follower Distribution

Looking at this data | get a sense for
| i sted users and couldndot but wonder ho
have influencedonevey oneds deci sion to share:

¢ Content

1 Simplicity

17 Image

1 Enthusiasm / Excitement

The Power of +1

While Google still maintains that1 has no direct impact on organic searcgH

knowforafat t hat i tdés by no means an arbit
+10d posts are distributed to a O0dynami
Google+ and | say dynamic because | 0ve

prominence, likely due to interest vekity (something for me to test later on).

|l tds only after querying the full 1|ist
numbers that | understood just how much of an impact +1 has had on the
success of our share.
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In the image above you see the list of users and pages who have shared our
post, sorted by number of followers. | realised the sheer impact Radhika
Subramaniands +1 had on the post



M Radhika Subramanian

| Mark Traphagen

W Hallie Guilfoyle

| lvan DimitnijeviA$

mVaibhav Pandya

m Britta Rogge

W SEO on Google+ - Search Engine Optimization
m Clive Roach

W Franklyn Galusha

In Summary
The success of the post can be attributed to the following factors:

Breaking news

Content demand

Image use

Simple message

Optimal post time

|l nfl uencers triggered (reshares, +160
Community impact

=A =4 =4 4 -4 -4

The i mpact on our page included increas
followers), increased followership and personalised search visibility, brand

introduction and reinforcement ad finally forming a relationship with the

owner of the shared asset.

In a similar study | focused on one of my nesbommercial content posts and
analysed the reasons behind its success as well. Here are the results:



= Reshares TIE;E J

%

= What's Hot?

= Content 350,
0

10%

= Hashtag
10%

= Plusones
35%

Detailed writeup is available here. The only item | wish to highlight in this
article is my use oftfoodporn. Hashtags on Google-are not only a way of
tuning into a semantic stream and enabling interediased content discovery,

but also a way to create your own browsable, galldie collections.
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Dan Petrovse
. +Eneico Altavilla yes and it has a dampening factor

S

Consistent, ritualistic hashtag series can be effective as well. One great
example is#ididnotwakeupinby AJ Kohn We use#postanniversarywhere we
rejuvenate content on its birthday.
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Post Anm& - / Credits
I
BRACE YOURSELVES
SURVIVING PENGUIN
nofollow

CTA S\..:vmng Penguin

- a2

Engagement -
\a Mesrn Coraesks

The post above illustrates a relatively new link share format which when

triggered (og tags) manifests in a more visual way, almost like an imagesh
Unfortunately | inks to pages iIin this ca
contrary to what Matt Cutts said might happen on Google+ after | enquired

about them nofollowingand PageRank sculpting

"Google+ is using rel="nofollow" on
some of its internal links. Why?"

Dan. Brisbane Hide response Postaresponse Share v

Sometimes we try to be cautious, just so we don't
become any sort of spam attack vector ourselves.
Owver time, as we come up with ways to make
sure that things are spam-resistant, we might
remove that nofollow attribute though.

Matt Cutts, Mountain View

Use public posts whenever possible to get any SEO value. Selectively shared
posts dondt -pessanalised link graph e actoaliested

this and found that selectively shared posts appear only in personalised search
results.
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Since 11 November 2011 Google+ Posts are being
indexed very frequently. Almost out of control.

""""""""""""""

We also tracked the rate at which Googl
searches for the same set of queries and found the rate to go through the roof

after 11 of November 2011. Googlebot, strangely, crawls Google+ like any

other web asset instead of simplylasorbing the information internally.

Many strange URLsnd up in Google searclas a result

Content Success Analysis

Using methods similar to the ones described earlier | analysed my blog posts,
again selecting those which seemed to be uncharacteristically successful,
ranging from 103t0440 + 10 s :

+1s

407 o Google+ Interactive Posts

440 9J First Google Webmaster Tools Update in 2014

152 o Entrepreneurial Search

266 & Everything you type is recorded

203 0 The Biggest SERP Flux Since Penquin 2.0

131 68 Google Helpouts: AdWords is OK, SEQO is Not

103 0 Little-Known Gem of Google+ Engagement

241 o The Art of Link Earning

12000How t o get 25,000 +1ys and PageRank
4050G00gl e+ Custom URL: Hereds what happ

Style
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Innovation

Breaking News
Opening Up

Privacy Concerns
Breaking News

Rant

Unique Insight
Timely. InDepth.
Misleading Title. tack.
Breaking News

| found three major ways something reaches above average popularity. While
some posts are completely sefpropelled and require a lot of promotional work
and energy, others manage to trigger fans and special interest groups. This
typicaly happens when a special topic or issue is being discussed which at the

ti me resonates within the community.

distribution with no major influencers involved. This mode of sharing is
interesting to me as it reveals cotent and engagement value in itself and does
not rely on welknown people to share it to be successful as we can see at the
top of the ripple graph collection:

\ Influencers

\ Fans

Special Interests

\ Self-

Propelled

Investing in consistent post format and style pays off in terms of engagement
and recognition. Here is a mockip image | shared with my staff a while ago to
illustrate a possible post format:

Wh



She receives notification  Engagement with Australians

All shares will contain our brand datoarii firnal
Content marketing = Ddé"SEQ o Jican s |

Influencer engagement Rachel’s research [htip.//goo.g23IskV) corelates with our ovm
(hitp//goo glixyyVixw). What is it about the Turkish Delight in Cadbury Favountes
\ that makes it go first?
+Cadbury UK come on spill the beans!
Ego-bait element
Design format

Engaging image content

1 Share as a page first to attach brand to all reshares.
1 Where appropriate:

o Embed your other content in the post

o Ping bigger brands and influencers

o Use hashtags

1 Maintain a consistent design format and post styles
1 Personalise your content (maybe wrongly labelled as eggait)
1 Trigger engagement with relevant target audience
1 Utilise images
Naturally 6dondét be a jerkd rule applie

notifications and requests.

Pro Tip:Funnelling yur blog traffic discussion to Google+ is a great way to
increase followers and engagement. We typically usetaxt call to action:
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http://www.siegemedia.com/copyblogger-google-plus-growth
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Another great way to spark up engagement on your Google+ page is to embed
Google+ posts in your content. This allows your readers to quickly jump into
discussion, +1 or follow your page. For extra geek points link directly to the

postripple URLas | did inthis post
Hangouts on Air

Hangouts on air (HOA) have been one of the major driving factors in the
success of our brand on Google+. Running hangouts takes a lot of time and
energy but rewards with increased user engagement andas excellent
content generation mechanism.


https://plus.google.com/ripples/details?url=http://dejanseo.com.au/viral-post/?utm_source=torrent&utm_medium=pdf&utm_campaign=disavow
http://dejanseo.com.au/viral-post/?utm_source=torrent&utm_medium=pdf&utm_campaign=disavow

So far wedve had several hangout for mat

1. Industry Guests (Guest Speaker + Panel)

2. Featured Software (Guest Speaker + Panel)
3. Special Agenda / Topic (Speaker + Panel)
4. Random Acts of SEO (Panel)

5. Celebrity SEO Audit (Panel)

6. SEO Challenge (Quiz Format)

- 1 Dan Petrovic put together one of the more
g useful Google Hangouts |'ve yet to see by a
: non-Googler.

k€ Thisis a pretty insightful "SEO Challenge" hangout -
check out the questions & answers or just listen in for
ideas by the experts.

( | recommend anyone in SEO watching this.
Check out the write-up here too
http://dejanseo.com.aw/seo-challenge/

Judging by user reactions, shares and views, SEO Challenge has been the most
successful format of all, partly due to its content and partly due to its



Il nteractive natur e. Senhhdngtype andreques| s o
hours of preparation. This means t hat

There are many great tips and posts amnning smooth HOA sessionso |
wonot go i nt o sabutlwil indtead fdcus orhtmnigscl folind tb Ibee
particularly important or useful.

Organising Topic

Selecting the right topic is one of the most important things when planning a
hangout. | often dive into our community and simply ask people or surprise
everyone once | figure out the trend on my own.

Promotional Artwork

Creating and maintaining welllesigned promotional material, consistent
across different channels and platforms helps attract quality audience to the
session. Artwork typically covers websitanding page, Google+ event page,
YouTube video image and social media promo posts.

Custom Video Image

TECHNICAL SEO

HANGOUT

Thursday

30 May 2013
19:00 AEST

W Tweet 17 Lo 841 1 ([ share 2

Google+ Event Page

Event pages are not only an efficient guest management glenism but also
allow you to easily gauge interest in each upcoming session. Managing
guestions from viewers can often be challenging and comments feature on the
events page tends to serve as a centralised point of outside of HOA discussion.

t

h


https://plus.google.com/s/hangouts%20on%20air%20tips

5 TECHNICAL SEO Google+ Event Page

HANGOUT

Thursday
30 May 2013
19:00 AEST

Custom Event Image
- Establish and maintain style

Encourage RSVPs
- Gives you attendanceidea

Detailed Description

- This is how you “sell” the event

VA

@ === s e Discussion
' M ks o - Pre/During/Post Event

Guest List

- Allowing guests to invite more

k|
1
\ |

o
o - |

Landing Page

Our hangouts on air have one main landing page located on our own website.
The page normally contains session description, relevant links and details,
artwork and embeddedhangout video. Once the session is live we promote our
own page instead of Google+ accumulating links and social signals on our own

assets.



= Dejan SEO
we're on Airt

[_ TECHNICAL SEO

HANGOUT

Thursday
30 May 2013
19:00 AEST

Technical SEO Hangout

It might be worth adding that we also tried promoting our hangouts in AdWords
and Facebook ads and found that organic spread works much better.

Other Tips:

1 Timely Hangout Invitations
1 Sound Technical Setup
1 PreHangout Session

During Hangouts

Driving Discussn
Moderation

Outside Hangout Q&A
Sharing on Social Channels

=A =4 =4 =4

After Hangouts

De-Briefing

Customising Video Image
Sharing Embedded Video
Remaining Discussion

= =4 =4 =4



Dislocated Channel Syndrome

| see a lot of this happening with many brands on Google+. Local pages, brand
page, website, YouTube channel, all disconnected from each otherléwers,
engagement and social signals funnelling in different directions. Consolidating
your Google+ presence is worth the effort.

| wrote alput the process of linking up YouTube channel with Google+ brand
pagein great detail, so if you are affected check out the article and start
planning your merging process and get a step closer to this:



http://dejanseo.com.au/redbull/?utm_source=torrent&utm_medium=pdf&utm_campaign=disavow
http://dejanseo.com.au/redbull/?utm_source=torrent&utm_medium=pdf&utm_campaign=disavow

Until recently, pages used display a rather mysterious metric showing
cumulative plus engagement of a page (+1s on page, linked website, posts,

communityeetc) . There were a few names

o0social number 6 and#edbkpthist s scored6 and

RAvEN

Raven Tools Dejan SEO

oo comaw ©

[eELCll +29.696

What does it mean?

This metric has been replaced by cumulative content views but there are a few
places which still display this number, one of them being the website widget:
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\ DEJANSEQ

DEJANSEQ

Dejan SEO Dejan SEO

google.com/+DejanSED
dejanseo.com.au/ @
Famous for SEO.

g+ Follow +1

14,839 followers | 2,452,297 views + 31,589

New Metric Lost Metric

Google+ Page Google+ Widget

So to quickly query the plus score for any page navigate over to beaglge
maker tooland paste in the page URL.

Brand Entity Linking Issues

Now | etds talk about a troubled Googl e
Pl acesé thing, whatever itds called tod
il ssues and original desi thersnielmaretean t her e
anything.

u
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Let me illustrate this by taking a | ook


https://developers.google.com/+/web/badge/?utm_source=torrent&utm_medium=pdf&utm_campaign=disavow
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